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This study examnes the roes o personal factors as correlae on entrepreneuria
behaviour and intertions anong tertiary students’ in Qgun Sate. Ngeria This study enployed a
descriptive research design of correlaion type, specificaly the ex-post-facto type. Asanple o one
thousand two hundred (1200) students were randomy selected from three palytechnics
(Federal, Sae and Private Polytechnics respectively) in Qyun Sate, Nigeria. The main
instrument used for the cdlection of data was the Entrepreneuria Irtention Questionnaire
(BQ developed by Lifian & Chen, (2006). Two (2) research questions were raised and
answered Pearson’s Product Mvenent Correlation Satisticd BProcedure and multiple
regressions analysis (stepwise) were usedto analyses the data cdlected FHnd ngs reveal ed that
all the personal factors are patent factors tothe prediction o tertiary students’ entrepreneuria
behaviour and irtertions. The dfferences bet ween students’ entrepreneurid behaviour and
inertions based on (t = 2899) and schod type (t = 3719); but there was no statistically
significant gender dfference (t =1897). It is therefore, recommended that entrepreneurial
education curricu a should be incorporated right frompri mary totertiary toi nprove students’
entrepreneurid behavi our and irtertion
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I ntroduction

The increasing national and international conpetitionto wn students scientists’ research
funds and aher source of incorme as well as rankings and reputation is of particuar interest.
Academcs place much enphasis on teaching, researching and publishing and probably
community developnent (Gorge, Jain and Mlltarich, 2005). They have cone to regard their
rdes as traditional duties. Ertrepreneurship has nuch to do wth opportunity identification,
conbining of resources, establishing and running an erterprise for profit nmaking or social
services. bEntrepreneurship involves issues that deal wth creativity, innovation
comnerciaization and profitability. Entrepreneurship is gaining increasing respect fromthe
scholars as a field of research as well as practical application worldwde as a neans to achieve
wealth creation and personal fufill nent ( M and Tan 2006).

Entrepreneurshi p education attenpts to provide the knowedge and learning experiences
to help students develop the skills associated wth starting a business venture. These include
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visioning leading communicating listening problemsaving nanaging change, net working,
negatiating andteambuild ng (Sahl nan and Sevendson, 1992).

The World Economc Forum(2009) posited that entrepreneurship education is critical for
developing ertrepreneurid skills, attitudes and behaviours that are the basis for economc
growth They went further tosaythat access and exposure to entrepreneurship wthin educati onal
systens at all levels are important as they are the outreach totarget audiences outside traditi onal
educational systens. Further nore, they opinedthat entrepreneurshi p education provides a mx of
experiertia learning skill buldng and most i nportartly, mndset shift. Certainly, they say that
the earlier more wdespread the exposure to ertrepreneurship and innovation the nore likely
students wll becone entrepreneurial, in one for mar another, a sone stage intheir lives.

Intentions to act are believed central to understanding the behaviours in which people engage.
While actual behaviour may dffer fromintended behavi our, it has been established that onesirtertionto
act toward sonethingina certain manner isthe nost consistent predictor of actual behawvi our, particularly
planned behavi our ( Kueger, Reilly and Garsrud 2000). Ertrepreneurial irtention describes the degree of
commit nent directed towards the perfor mance of the entrepreneurial endeavour of putting up a busi ness
for self-enploynent (Kueger & Carsrud 1993; Drennan Kennedy & Renfrow 2005 Souitaris,
Zerbinati, and A-Laham 2007). Etrepreneuria intertionis a stae of mind that drects and guides the
actions of the entrepreneur toward the devel opnent and i nplenentation of a business concept (Boyd &
Vozikis, 1994, Qupta & Bhawe, 2007). Hence, to understand why individuals pursue business
ownership it is critical tounderstand the nature as well as precursors of the intention of putting up such
busi ness vert ure (K ueger, Reilly & Carsrud, 2000).

Hayford (2006) reports a high level of entrepreneurial irterntion anmong college students
in Sngapore, he further reported that the desire for entrepreneurship among college students
were borne out of the desire to be one’s own boss, financial autonony, avoidance of
une npl oy nent syndrome, and retrenchnent inwork place.  Bassey (2005) & Matthew (2006)
reported a dose relationship bet ween entrepreneurial irtertion and the type of cdlege attended
International research evidence also revealed that individual ertrepreneurial irtertionis strongly
associaed wth erntrepreneurshi p know edge, self-efficacy and acade mc exposure.

The entrepreneurial irterest has acquired its irtensive level a nost everywhere in the
world The devel oped economes consider it as a revitalizing soci c-economc agent, a way of
coping wth unenployment problens, a patential catalyst and incubator for technol ogical
progress, product and market innovation Entrepreneurial irtertion in most of the devel oping

countries, it is seen as an engine of economc progress, job creation and social ad ust nent. Mbst



recent soci oc-economc crises like rapidincrease in fuel and food prices, serious threats to social
peace and security etc. added tothe need of entrepreneurial expansion everywhere inthe world
(Adenuga & Ayodele, 2012, Ayodele 2012). Personal factors such as househol dincone, gender,
and race or ethnicity were found to patertialy affect the innovative atitude of arts and busi ness
students (G bson and G bson, 2010).

A nunber of studies have found that nen are more likely than wonen to express an
irtertion or preference for starting their own businesses (Qant, 1996). However, irntentions
aside, the growth in female-founded businesses has been significant, with “wonen starting
businesses at three tines the rate of nen” accounting for “over 70 percent of all new
businesses” (Hsrich and Peters, 2002). Being raised in a famly that is entrepreneurial
significantly inpacts individuals’ irtertions to start their own businesses (Gant, 1996,
Scherer, Adans, Carley & Webe (1989). This tends to be particularly true for nales
( Mitthews and Mbser, 1995).

Having rde nodelsis asignificant factor in wanting to start a business (Schei nberg and
Mac Mllan 1988, Hrley and Vésthead 1994), and self-enpl oyed parents tend to be especialy
relevant as nentors and gui des for chil dren starting their own busi nesses (IVatthews and Mser,
1995, Scherer et d., 1989). Parental profession, academc qualifications of parents, their
attitude towards ertrepreneurship and the university emvironnent has also received a
considerable atertion in the recent tine (Zanpetakis & Mustakis, 2006). Schroeder and
Roder mund (2006) reported that famly background, parerting style and educational
background can predict different patterns of entrepreneurial interest devel opment.

These personal factars also appeared to have a significant inpact in buildng an
entrepreneurial type of personality. Onhthe aher hand Vdng & Wong, (2004) reported three
other factors (gender, family experience wth business and educational level) that affected the
youths’ entrepreneurial interests (but not famlyincone status, ethnicity or citizenship). Kazm
(1999); Lews and Missey (2003); found age as a predicting atribute of entrepreneurship. The
rde of age inentrepreneurial activity has also been reported by Gelnk Zacher, &Frese, 2012
& Keller nmanns et a (2008).

While personal factors characteristics have been wdely studied in entrepreneurship
literature (FAscher et a 1993), generally, there is a paucity of researches on correlates of
entrepreneurial behaviour and intertions anong tertiary students using personal factors.



Therefore, this study investigated the infl uence of personal factors on entrepreneurial behavi our
and intertions anong tertiary students in Qyun Sate, Ngeria
State nent of the Problem

Individuals nust look outward in order to irteract wth and learn about the wder
environnent and recognize fuly the opportunities and personal factors that can fuly prepare
themfor entrepreneurship. It is aso paranount for themto know howto nake their business
grow and successful. Acritical look around wll showthat nany of our young graduates are
roamng about the streets wthout jobs. The scenariois conplicated wth the fact that a large
nunber of Ngerian graduates look for paid enployment inthe public sector and large scale
enterprises that are presently delayer, down-sizing, right-siziing or fddng-up conpletely. The
une npl oy nent situation and the fact that graduates are nat equipped with necessary skills,
knowedge and atitude to be self-reliant nake it adarmng and highly frustrating to the
graduates. Hence, the study examnes the rdes of personal factors as correlae on

entrepreneurial behavi our andintentions anong tertiary students’ in Ogun State, Ngeria
Obj ectives of the Sudy

This paper therefore ai med a achieving the fdlow ng oby ecti ves:

The study investigated the influence of personal factors on the entrepreneurial
behaviour and irtertions anong tertiary students in Qgun Sate and examned the relative
contribution of each the factors tothe prediction of entrepreneurial behavi our and irtentions
anmong tertiary students.

Research Questions

In order to achieve the purpose of this study, the fdlowng research questions were
for nul ated and tested a the . 05 level of significance.

1 To what exent would the educational background, occupational status, gender, age,
parents’ and soci o-economi ¢ status when taken together predict ertrepreneurial behawvi our
andirnterntions anmong tertiary students?

2 What is the relaive contribution of each the factars to the prediction of
entrepreneurial behavi our and irtentions anong tertiary students?

METHODOLOGY



Research design

This is an Ex- post facto type. Inthis type of research the researchers does nat have
direct contrd onthe independent variables since their nanifestation have already occurred The
researcher was irterested in examning the phenonena under investigation and data were
collected after the phenomena had taken place.
Sanpl e and sanpling techni ques

Participants for the study were 1200 tertiary students randomy selected fromthree
Pol ytechnics (Federal, State, and Private Polytechnic respectively) in Ogun Sate, Ngeria
They were nade up of 482 nales (40.2% and 718 fenales (59.8%. The age range of the
students at the ti ne of data cdlection was 17 to 36 years wth a nean age of 249 years and
standard deviation of 711 Qut of the 1200 questionnaires distributed 1158 were conpletely
filled while 42 were incomplete. This gave areturnrate of 96.5%
I strunent aion:
B ographical Infor mation Sheet: The hiographical datainfor mation sheet was used to callect
infor nation on the participants’ gender (nale or fenale), age in years, and parental socio-
economc status, and so on.
The Entrepreneuria Irtertion Questionnaire (E1 Q Lifian &Chen, 2006) was nade up of 24
itens. B Q was factor anal yzed irto four subscales. The scale adopts a seven-point L kert-type
format ranging from 1 (nmainimum attraction) to 7 (maxi num attraction). The irternal

consistency of the scale by Gonbach’s alpha a =.81 for the present sanple.

DATA ANALYSIS

Pearson’s Product Mbvenment Correlation Satistical Procedure and multiple regressions
anal ysis (stepwse). The aiterion neasure or dependent variable was entrepreneurial attitude
while the predicor o independent variables were gender, age, parents’ educational

background, occupational status, and soci 0-economi ¢ stat us.

RESULT



Table 1: Mans, standard deviations and intercorrelations for dl variabes (predictors
and criterion) inthe study ( N = 1200)

gN \ariable 1 2 3 4 5

1 Students’ Gender 100

2 Students’ Age . 29% 100

3 Parents’ Education Satus .2T* .31* 100

4 Parents’ Qccupational Satus .29% .33* .30 100

5 Parents’ Socio-economc Satus .33 37 3BH* .31 100
Mean 319 307 331 288 235
Sandard Deviation 7.81 7.98 6 47 801 919

Note: N=579, *P<05; Al tests are 2-tailed
The correlation matrix means and standard deviations of the neasured variables are

presented in Table 1 Results on Table 1 showed that all the personal factors significantly
related in predicting tertiary students’ entreprencurial behaviour and intentions. Qut of al the
personal factors, age was found to be highly intercorrelated wth al the gender (r =.29),
educational status (r =.33), occupational status (r =.31) and soci 0-economi ¢ status (r =.37);
and parents’ socio-economc staus has a high correlation wth gender (r =.33), age (.37),
educational status (r =.35), and occupational status (r =. 31).

Table 22 Summary of Regression Anal ysis between the pred ctor and criterion variabl es

Source of Sumof Df Mean Square F Ratio P
vari ation Squares

Regression 3509. 611 7 501 373 18431 .003
Resi dual 15532 342 571 27.202

Total 19041 953 578

Miltiple R( Adjusted) = .381
Miltipe R (Adjusted) =.197
Stand error esti nate = 2123

Goi ng by the result presentedin Table 2 al the predictor variables when put toget her yiel ded a
coefficient of miltipe regression (R of .381 and a multipe correlation square of .197. This
shows that 19.7% of the taa variance in tertiary students’ entrepreneurial behaviour and
intertions is accounted for by the predictor variables. The table alsoindicates that the anal ysis
of variance of the multiple regression data produced an Fratio val ue significant a Q05 level (F
(7, 5711 =18 431, P<0Q05).

Table 3: Test of signficance of Regression Coefficierts



Unstandard zed Standard zed
Coefficients coeffident
Mb del B SE Beta t-ratio Sig

(constant)
Gender 1222 J117 3231 .000
Age .098 .021 .098 .898* .020*
Educational Satus .199 .018 .167 1011* .001*
Soci o-econonic Saus .185 .023 122 .991* .033*

.187 .020 .157 1 005* .005*

a Criterionvariad e Undergraduates’ entrepreneurid attitude andintenti ons; *S gnificant at
< 05

Table 3 shows the relaive contribution of each predictor variable to the variance in tertiary
students’ entrepreneurial attitude and intentions. Age has the highest beta value (.167)
significant a .001 a pha level; fdlowed by soci o-economc status of the parents wth beta val ue
of .005 occupational status of parents (.122); educational status (.116); and lastly by gender
(.898). Therefore, dl the personal factors are paent factors to the prediction of tertiary

students’ entreprencuria behavi our and irtertions.

Table 4: Ttest analysis show ng difference in tertiary students’ entrepreneuria behaviour
andirtertions

Variade | Factors N X SD Df t-cal. t-crit. P
Ml e 482 67.301 6. 157
577 1897 196 NS
Gender Fe nale 718 68.010 6.088
17-25 626 63.417 8505
Age 26 &above 532 69.209 5981 577 2899* 196 S
Schoal Public 772 71002 4.889
Type Private 386 63.555 7.997 577 3.719* 196 S

NS= Not significant; S= Sgnificant

The results presented in Table 4 shows that the obtained value of t is 2899 for the age
and 3 719 for the schoal type (public (federal and state), and private) which was higher thanthe
t- critical value of 196 at 577 degree of freedom and Q.05 level of significance. This i nplies
that there are statistically significant differences in tertiary students’ entrepreneurial behavi our
and intertions based on age and schoodl type; but there was no statistically significant gender
difference. However, wsing the nean score of the gender, one can deduced that fenale tertiary

students’ had higher scores inerntrepreneurial behaviour and irtertions scale



O scussion

This study investigated the influence of some personal factors (gender, age, parents’
educational background, occupational status, and socic-economc status) on ertrepreneurial
intertions and behaviour anong tertiary students in Ngeria (see Table 1 and 2). That personal
factors variable is significantly correlated to the prediction of entrepreneurial irntentions and
behavi our anong tertiary students. The result corroborates the previous findings of Ayodele,
(2012); Gbson and Gbson, (2010); and Lews and Mssey (2003); that personal factors
appearedto have a significant i npact in buil dng an entrepreneurial type of personality. It could
be deduced from this finding that personal factors are potent factors in predicting the
entrepreneurial behavi our or personality of the tertiary students in Ngeria

The results contained in Table 3 are quite revealing and infor native. Al the predictor
variables investigated were found to contribute differently tothe prediction of entrepreneurial
behaviour o personality of the tertiary students in Ngeria In particdar, age has the highest
beta value (.167) significant a .001 alpha level; fdlowed by socio-economc status of the
parents wth beta val ue of . 005 occupational status of parents (.122); educational staus (. 116);
and lastly by gender (.898). Therefore, al the personal factors are potert factors to the
prediction of tertiary students’ ertrepreneurial atitude and intentions. The results have
confir med previous findings of Keller manns et al (2008); Kazm (1999); Lews and Mssey
(2003).

The finding that established difference in tertiary students’ entreprencurial attitude
and intentions based on gender, school type, and age revealed that there are statistically
significant dfferences in tertiary students’ entrepreneurial atitude and intentions based on
age and schoadl type; but there was no statisticall y significant gender difference. The outcone
on the age dfference lends credencetothe findings of Gelnk et a (2012); keller nanns et a
(2008); Kazm (1999); Lews and Mssey (2003); who found age as a predicting attribute of
entrepreneurship. Oh the aspect of the school type, this study supports the study of
Zanpetakis & Mbustakis, (2006) that school type and environnent have significant infl uence
on the patterns of ertrepreneuria irnterest development of tertiary students. Aso, this study
sharply contradict the findings of Harris and Gbson (2008) who reported that there was a
significant dfference between nale and female students in their need for innovation in
business, wth nales having higher scores onthe entrepreneuria atitude scal e than fe nal es;
while corroborating the find ngs of Ayodele (2012); Wison, Kckul, & Marling (2007).



Concl usion

The results of this study have revealed that al the predictor variables correlated and
regressed wth the criterion neasure of tertiary students’ entrepreneurial behaviour on
personality, age and socio-economc background were found to be the best predictor. This
was fdlowed by parents’ occupational status and educational background The least predictor
was the students’ gender.

Reco mne ndati ons

Entrepreneurial education should nat just be incorporated irto al school curricua from
pri mary to tertiary to enhance students’ irtention and attitude towards erntrepreneurship, but should
also be properlytailored tothe needs and yearnings of Ngerians. It was revealedthat age and famly
background of the tertiary students are very i nportarnt variables, therefore, parents need to foster
entrepreneurial behaviour intheir children and wards as this wil increase self-reliant ind viduals who
has propensity of wealth creationinthe country and devel oping leaders that wll be shaped and re-
shaped to neet up wth changes in the gobal econony and as well improve upon the nation’s
industries to have a buoyant national G oss Donestic Product ( GDP).

Athough, there was low correlation obtained between the gender and ather predictor
variables, one cannot dscountenance the i nportance of it on the behaviour of the tertiary
students. Hence, profession, vocation or career shoul d not be gender li nited or restricted sothat
our cuture would be well recognized as well as encouraging nale and female particpation in
entrepreneurial activities. If this could be achieved, it is belief that, this will go along way to

affects our economy for good by reduci ng une mployment and povertytothe barest nmini num
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