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Thi s st udy exami nes the rol es of personal f actors as correl at e on entrepreneuri al 

behavi our and i nt enti ons among terti ary st udents’ in Ogun St at e, Ni geri a. This st udy empl oyed a 

descri ptive research desi gn of correl ati on type, specifically t he ex-post-f act o type.  A sampl e of one 

thousand t wo hundred (1200) st udents were randoml y select ed from t hree pol yt echni cs 

( Federal, St ate, and Private Pol ytechni cs respectively) i n Ogun St at e, Ni geri a.. The mai n 

instrument used f or t he collection of dat a was the Entrepreneuri al Intenti on Questi onnai re 

( EI Q) devel oped by Li ñán & Chen, (2006). Two (2) research questions were raised and 

ans wered. Pearson’s Product Move ment Correl ati on St atistical Procedure and multi pl e 

regressi ons anal ysis (stepwi se) were used t o analyses t he dat a collect ed. Findi ngs reveal ed t hat 

all the personal f act ors are potent fact ors t o t he predicti on of terti ary st udents’ entrepreneuri al 

behavi our and i ntenti ons.  The differences bet ween st udents’ entrepreneuri al behavi our and 

intenti ons based on (t = 2. 899) and school type (t = 3. 719); but t here was no st atistically 

si gnificant gender difference (t = 1. 897).  It is theref ore, recommended that entrepreneuri al 

educati on curricul a should be i ncorporat ed ri ght from pri mary t o terti ary to i mprove st udents’ 

entrepreneuri al behavi our and i ntenti on.   
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Introducti on 

The i ncreasi ng nati onal and i nt ernati onal competition t o wi n st udents scientists’ research 

funds and ot her source of i ncome as well as ranki ngs and reput ati on is of particul ar i nterest. 

Acade mi cs place much emphasis on teachi ng, researchi ng and publ ishi ng and probabl y 

communit y devel opment  ( George, Jai n and Malltarich, 2005). They have come t o regard t heir 

roles as traditi onal duties. Entrepreneurshi p has much t o do wit h opport unit y i dentificati on, 

combi ni ng of resources, establishi ng and running an ent erprise for profit maki ng or soci al 

servi ces. Entrepreneurshi p i nvol ves issues that deal wit h creati vity, innovati on, 

commerci alizati on and pr ofitability.  Entrepreneurshi p is gai ni ng i ncreasi ng respect from t he 

schol ars as a fiel d of research as well as practical applicati on worl dwi de as a means to achi eve 

wealt h creati on and personal fulfill ment ( Ma and Tan 2006).  

Entrepreneurshi p education atte mpt s t o provi de the knowl edge and learning experi ences 

to hel p st udents devel op the skills associ at ed wi th starti ng a busi ness vent ure. These i ncl ude 
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vi si oni ng, leadi ng, communi cati ng, listeni ng, probl e m sol vi ng, managi ng change, net wor ki ng, 

negotiati ng, and tea m buildi ng (Sahl man and St evendson, 1992).   

 The Worl d Econo mi c Forum (2009) posited that entrepreneurshi p educati on is critical for 

devel opi ng entrepreneurial skills, attitudes and behavi ours t hat are t he basis for econo mi c 

gr owt h. They went furt her t o say t hat access and exposure to entrepreneurshi p wit hi n educati onal 

syste ms at all levels are import ant as t hey are t he outreach t o target audi ences outsi de traditi onal 

educati onal syste ms. Further more, they opi ned t hat entrepreneurshi p education provi des a mi x of 

experiential learni ng, skill buil di ng and, most i mportantl y, mi ndset shift. Certai nl y, they say t hat 

the earlier more wi despread t he exposure to entrepreneurshi p and i nnovation, the more li kel y 

st udents will become entrepreneurial, in one for m or anot her, at some stage in t heir lives.  

Int enti ons t o act are believed central to understandi ng t he behavi ours i n whi ch people engage. 

Whi l e act ual behavi our may differ from i nt ended behavi our, it has been established t hat one' s intenti on t o 

act toward somet hi ng i n a certai n manner is the most consistent predi ct or of act ual behavi our, particul arl y 

pl anned behavi our ( Kr ueger, Reill y and Carsrud, 2000). Entrepreneurial intenti on descri bes t he degree of 

commit ment directed t owards t he perfor mance of the entrepreneurial endeavour of putti ng up a busi ness 

for self-e mpl oyment ( Kr ueger & Carsrud 1993; Drennan, Kennedy & Renfrow, 2005; Souitaris, 

Zer bi nati, and Al- Laha m, 2007).  Entrepreneurial intenti on is a state of mi nd t hat directs and gui des t he 

acti ons of the entrepreneur toward t he devel opment and i mpl e ment ati on of a busi ness concept ( Boyd & 

Vozi kis, 1994; Gupt a & Bha we, 2007).  Hence,  to understand why i ndivi duals pursue busi ness 

ownershi p, it is critical to understand t he nat ure as well as precursors of the i ntenti on of putti ng up such 

busi ness vent ure ( Kr ueger, Reill y & Carsrud, 2000).  

Hayf ord (2006) reports a hi gh level of entrepreneurial intenti on a mong col lege st udents 

in Si ngapore,  he furt her reported t hat t he desire for entrepreneurshi p among college st udents 

were borne out of t he desire t o be one’s own boss, fi nanci al autono my, avoi dance of 

une mpl oy ment syndrome, and retrenchment i n wor k pl ace.  Bassey (2005) & Matt he w (2006) 

reported a cl ose relati onshi p bet ween entrepreneurial intenti on and t he type of college attended 

Internati onal research evidence also reveal ed t hat indi vi dual entrepreneurial i ntenti on is strongl y 

associ ated wit h entrepreneurshi p knowl edge, self-efficacy and acade mi c exposure.  

The entrepreneurial interest has acquired its intensi ve l evel al most everywhere i n t he 

worl d. The devel oped econo mi es consi der it as a revitalizi ng soci o-econo mi c agent, a way of 

copi ng wit h une mpl oyment probl e ms, a pot ential catal yst and i ncubat or for technol ogi cal 

pr ogress, product and market i nnovati on. Entrepreneuri al intenti on i n most of t he devel opi ng 

countries, it is seen as an engi ne of econo mi c progress, job creati on and soci al adj ust ment. Most 
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recent soci o-econo mi c crises like rapi d i ncrease in fuel and food prices, seri ous t hreats t o soci al 

peace and security etc. added t o t he need of entrepreneurial expansi on everywhere in t he worl d 

( Adenuga & Ayodel e, 2012; Ayodel e  2012). Personal fact ors such as househol d i ncome, gender, 

and race or et hni city were found t o pot entiall y affect t he i nnovati ve attitude of arts and busi ness 

st udents ( Gi bson and Gi bson, 2010).  

A nu mber of st udi es have found t hat men are mor e li kel y than wo men to express an 

intenti on or preference for starti ng t heir own busi nesses ( Crant, 1996). Ho wever, intenti ons 

asi de, the growt h i n femal e-founded busi nesses has been si gnificant, with “wo men st arti ng 

busi nesses at three ti mes the rate of men, ” accounti ng for “over 70 percent of all ne w 

busi nesses” ( Hisrich and Pet ers, 2002). Bei ng raised i n a fa mil y that is entrepreneuri al 

si gnificantl y i mpacts i ndi vi duals’ i ntenti ons to start their own busi nesses ( Crant, 1996;   

Scherer, Ada ms, Carley & Wi ebe (1989). This tends to be particularl y true for mal es 

( Matt he ws and Moser, 1995).  

Havi ng rol e models is a significant fact or i n wanting t o start a busi ness (Schei nber g and 

Mac Millan, 1988; Birley and West head, 1994), and self-e mpl oyed parents tend t o be especi all y 

relevant as ment ors and gui des for chil dren starting t heir own busi nesses (Matt he ws and Moser, 

1995; Scherer et al., 1989). Parental professi on, acade mi c qualificati ons of parents, their 

attit ude t owar ds entrepreneurshi p and t he universit y environment has also recei ved a 

consi derable attenti on in t he recent ti me ( Za mpet akis & Moust akis, 2006). Schr oeder and 

Roder mund (2006) reported t hat fa mil y backgr ound, parenti ng st yle and educati onal 

backgr ound can predi ct different patterns of entrepreneuri al interest devel opment.  

These personal fact ors also appeared t o have a si gnificant i mpact i n buil di ng an 

entrepreneurial type of personalit y. On t he ot her hand, Wang & Wong, (2004) report ed t hree 

ot her fact ors (gender, fami l y experience wit h busi ness and educati onal level) t hat affect ed t he 

yout hs’ entrepreneurial int erests (but not fa mil y inco me stat us, et hni city or citizenshi p). Kaz mi 

(1999); Le wi s and Massey (2003); found age as a predi cting attri bute of entrepreneurshi p. The 

role of age i n entrepreneurial acti vity has also been reported by Gi el ni k, Zacher, & Frese, 2012; 

& Keller manns et al (2008).  

Whi l e personal fact ors charact eristics have been wi del y st udied i n entrepreneurshi p 

literat ure (Fischer et al 1993), generall y, there is a paucit y of researches on correlates of 

entrepreneurial behavi our and i ntenti ons a mong tertiary st udents using personal fact ors.  
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Therefore, this st udy i nvesti gat ed t he infl uence of personal fact ors on entrepreneuri al behavi our 

and i ntenti ons a mong tertiary st udents i n Ogun St ate, Ni geria. 

St ate ment of the Probl em 

 Indi vi duals must l ook out war d i n order t o i nteract wit h and learn about t he wi der 

environment and recognize full y t he opport unities and personal fact ors t hat can full y prepare 

the m for entrepreneurship. It is also para mount for t he m t o know how t o make t heir busi ness 

gr ow and successful. A critical look around will show t hat many of our young graduat es are 

roa mi ng about t he streets wit hout j obs.  The scenari o is compli cated with t he fact that a large 

nu mber of Ni gerian graduat es l ook for pai d e mpl oyment i n t he public sect or and large scal e 

ent erprises t hat are presentl y del ayer, down-sizi ng, ri ght-sizi ng or fol di ng-up compl et el y. The 

une mpl oy ment sit uati on and t he fact that graduat es are not equi pped with necessary skills, 

knowl edge and attitude to be self-reliant make it alar mi ng and hi ghly frustrati ng t o t he 

graduat es. Hence, t he study exa mi nes the roles of personal factors as correl at e on 

entrepreneurial behavi our and i nt enti ons a mong tertiary st udents’ in Ogun St at e, Ni geria.  

Obj ecti ves of the St udy 

Thi s paper t herefore ai med at achi evi ng t he followi ng obj ecti ves:  

The st udy i nvesti gat ed the infl uence of personal fact ors on t he entrepreneuri al 

behavi our and i ntenti ons a mong tertiary st udents in Ogun St ate and exa mi ned t he rel ati ve 

contri buti on of each t he fact ors t o t he predi ction of entrepreneurial behavi our and i nt enti ons 

a mong tertiary st udents. 

Research Questi ons 

In order t o achieve t he pur pose of t his st udy, the foll owi ng research questi ons were 

for mul at ed and tested at the . 05 level of si gnificance.  

1.  To what ext ent woul d the educati onal background, occupati onal status, gender, age, 

parents’ and soci o-economi c stat us when taken toget her predict entrepreneuri al behavi our 

and i ntenti ons a mong tertiary st udents? 

2.  What is the relati ve contri buti on of each the fact ors t o t he predi ction of 

 entrepreneurial behavi our and i nt enti ons a mong tertiary st udents? 

 

 

 

 

 

METHODOLOGY 
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Research desi gn 

Thi s is an Ex- post facto t ype. In t his t ype of research t he researchers does not have 

direct control on t he independent variabl es si nce their manifestati on have already occurred. The 

researcher was i nterested i n exa mi ni ng t he pheno mena under i nvestigation and dat a were 

collected after t he phenomena had taken pl ace.  

Sa mpl e and sampli ng techni ques 

Partici pants for t he st udy were 1200 tertiary students rando ml y select ed from t hree 

Pol yt echni cs (Federal, State, and Pri vat e Pol yt echni c respecti vel y) i n Ogun St ate, Ni geria. 

They were made up of 482 mal es (40. 2%) and 718 fe mal es (59. 8 %). The age range of t he 

st udents at the ti me of dat a collecti on was 17 t o 36 years wit h a mean age of 24. 9 years and 

standard devi ation of 7. 11.  Out of t he 1200 questionnaires distri buted 1158 were compl et el y 

filled while 42 were incompl et e. This gave a ret urn rate of 96. 5 %.  

Instrument ati on: 

Bi ographi cal Infor mati on Sheet: The bi ographi cal dat a i nfor mati on sheet was used t o collect 

infor mati on on t he partici pants’ gender ( mal e or fe mal e), age i n years, and parental soci o-

econo mi c stat us, and so on.  

The Ent repreneuri al Intenti on Questi onnaire ( EI Q,  Li ñán &Chen, 2006) was made up of 24 

items. EI Q was fact or anal yzed i nt o four subscal es. The scal e adopts a seven-poi nt Li kert-t ype 

for mat rangi ng from 1 ( mi ni mu m attracti on) to 7 ( maxi mu m attracti on). The i nternal 

consistency of t he scal e by Cr onbach’s al pha a = .81 for t he present sa mpl e. 

 

DATA ANALYSI S 

Pearson’s Product Movement Correl ation Statistical Procedure and multi ple regressi ons 

anal ysis (stepwi se). The criteri on measure or dependent variabl e was entrepreneurial attit ude 

whil e t he predict or or independent variabl es were gender, age, parents’ educati onal 

backgr ound, occupati onal stat us, and soci o-economi c stat us. 

 

 

 

 

 

RESULT 
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Tabl e 1: Means, standard devi ati ons and i ntercorrel ati ons for all vari abl es (predi ctors 

and criteri on) i n the study ( N = 1200) 

_____________________________________________________________________________________ 

S/ N          Vari able      1     2    3     4     5 

1 St udents’ Gender    1. 00 

2 St udents’ Age     . 29*  1. 00 

3 Parents’ Educati on St at us    . 27*   . 31* 1. 00 

4 Parents’ Occupati onal Stat us  . 29*   . 33*   . 30* 1. 00 

5 Parents’ Soci o-econo mi c St atus  . 33*   . 37*  . 35*  . 31*   1. 00 

 Mean        31. 9  30. 7  33. 1  28. 8   23. 5 

 St andard Devi ati on      7. 81  7. 98  6. 47  8. 01    9. 19 

Not e: N = 579, *P<. 05; All tests are 2-t ailed  

The correlati on matri x means and standard deviations of t he measured variabl es are 

present ed i n Tabl e 1. Results on Tabl e 1 showed t hat all the personal fact ors si gnificantl y 

related i n predicti ng tertiary st udent s’ entrepreneurial behavi our and i ntenti ons. Out of all t he 

personal fact ors, age was found t o be hi ghl y int ercorrelated wit h all the gender (r = . 29), 

educati onal stat us (r = . 33), occupati onal stat us (r = . 31) and soci o-economi c stat us (r = . 37); 

and parents’ soci o-econo mi c stat us has a hi gh correl ati on wit h gender (r = . 33), age (. 37), 

educati onal stat us (r = . 35), and occupati onal status (r = . 31). 

Tabl e 2:  Summary of Regressi on Anal ysis between t he predi ctor and criteri on vari abl es 
  

Source of 

variati on  

Su m of 

Squares 

Df  Mean Square  F- Rati o P 

Regressi on   3509. 611       7 501. 373 18. 431 . 003 

Resi dual   15532. 342   571   27. 202     

Tot al  19041. 953   578       

Multi ple R ( Adj usted) =  . 381 

Multi ple R2 ( Adj ust ed) = . 197 

St and error esti mat e =    2. 123 

Goi ng by t he result present ed i n Tabl e 2, all the predi ct or variabl es when put t oget her yi el ded a 

coefficient of multi ple regressi on ( R) of . 381 and a multiple correlati on square of . 197. This 

shows t hat 19. 7 % of t he t otal variance in tertiary st udents’ entrepreneurial behavi our and 

intenti ons is account ed for by t he predict or variabl es. The tabl e also indicat es t hat the anal ysis 

of variance of t he multi ple regressi on dat a produced an F-ratio val ue si gnificant at 0. 05 level (F 

(7, 571) = 18. 431; P < 0. 05).  

 

 

 

 

Tabl e 3: Test of si gnificance of Regressi on Coefficients                
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 Unstandardi zed  

Coefficients 

St andardi zed 

coefficient 

 

Mo del  B SE Bet a t-rati o Si g 

(constant) 

Gender 

Age 

Educati onal Stat us 

Occupati onal Stat us 

Soci o-econo mi c St at us 

1. 222 

. 098 

. 199 

. 133 

. 185 

. 187 

  . 117 

  . 021 

  . 018 

  . 037 

  . 023 

  . 020 

 

. 098 

. 167 

. 116 

 . 122 

 . 157 

 3. 231 

    . 898* 

    1. 011* 

      . 971* 

      . 991* 

     1. 005* 

. 000 

. 020* 

. 001* 

. 007* 

. 033* 

. 005* 

a.  Cri teri on vari abl e: Undergraduat es’ entrepreneuri al attitude and i ntenti ons; *Si gni fi cant at 

<. 05 

Tabl e 3 shows t he relative contri buti on of each predi ct or variabl e t o t he variance i n tertiary 

st udents’ entrepreneurial attitude and i ntenti ons. Age has t he hi ghest bet a val ue (. 167) 

si gnificant at . 001 al pha level; foll owed by soci o-econo mi c stat us of t he parents wit h bet a val ue 

of . 005, occupati onal status of parents (. 122); educati onal stat us (. 116); and lastl y by gender 

(. 898). Therefore, all the personal fact ors are potent fact ors t o t he predi ction of tertiary 

st udents’ entrepreneuri al behavi our and i ntenti ons.  

Tabl e 4: T-test anal ysis showi ng difference i n terti ary st udents’ entrepreneuri al behavi our 

and i nt enti ons 

 
Vari abl e Factors N X SD Df  t-cal. t-crit. P 

 

Gender 

Mal e 

Fe mal e 

482 

718 

67. 301 

68. 010 

6. 157 

6. 088 

577 1. 897 1. 96 NS 

 

Age 

School  

17-25 

26 & above 

Public 

626 

532 

772 

63. 417 

69. 209 

71. 002 

8. 505 

5. 981 

4. 889 

577 2. 899* 1. 96   S* 

Type Pri vat e 386 63. 555 7. 997 577 3. 719* 1. 96   S* 

NS= Not si gnificant; S= Si gnificant 

The results presented i n Tabl e 4 shows t hat the obt ai ned val ue of t is 2. 899 for t he age 

and 3. 719 for t he school type (public (federal and state), and pri vat e) whi ch was hi gher t han t he 

t- critical val ue of 1. 96 at 577 degree of freedom and 0. 05 level of si gnificance. This i mpli es 

that there are statisticall y significant differences in tertiary st udents’ entrepreneuri al behavi our 

and i nt enti ons based on age and school t ype; but there was no statistically si gnificant gender 

difference. However, using t he mean score of t he gender, one can deduced t hat fe mal e tertiary 

st udents’ had hi gher scores i n entrepreneuri al behavi our and i nt enti ons scale. 
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Di scussi on 

Thi s st udy i nvestigat ed the infl uence of some personal fact ors (gender, age, parents’ 

educati onal background,  occupati onal stat us, and soci o-econo mi c stat us) on entrepreneuri al 

intenti ons and behavi our among tertiary st udents in Ni geria (see Tabl e 1 and 2). That personal 

fact ors variabl e is significantl y correlated t o t he predi ction of entrepreneurial intenti ons and 

behavi our a mong tertiary st udents.  The result corroborat es t he previ ous findi ngs of Ayodel e, 

(2012); Gi bson and Gibson, (2010); and Le wi s and Massey (2003); that personal fact ors 

appeared t o have a si gnificant i mpact i n buil di ng an entrepreneurial type of personalit y. It coul d 

be deduced from t his fi ndi ng t hat personal fact ors are potent fact ors i n predi cti ng t he 

entrepreneurial behavi our or personalit y of t he tertiary st udents i n Ni geria. 

The results cont ai ned i n Tabl e 3 are quite revealing and i nfor mati ve. All the predi ct or 

variabl es i nvesti gat ed were found t o contri bute differentl y t o t he predi ction of entrepreneuri al 

behavi our or personalit y of the tertiary st udents in Ni geria. In particul ar, age has t he hi ghest 

bet a val ue (. 167) si gnificant at . 001 al pha level; followed by soci o-econo mi c stat us of t he 

parents wit h bet a val ue of . 005, occupati onal stat us of parents (. 122); educati onal stat us (. 116); 

and lastl y by gender (.898). Therefore, all the personal fact ors are pot ent fact ors t o t he 

predi ction of tertiary students’ entrepreneurial attitude and i ntenti ons. The results have 

confir med previ ous findings of Keller manns et al (2008); Kaz mi (1999); Le wi s and Massey 

(2003). 

The fi ndi ng t hat established difference i n tertiary st udents’ entrepreneurial attit ude 

and i ntenti ons based on gender, school t ype, and age reveal ed t hat there are statisticall y 

si gnificant differences in tertiary st udents’ entrepreneuri al attitude and int enti ons based on 

age and school t ype; but there was no statisticall y si gnificant gender difference. The out come 

on t he age difference lends credence t o t he fi ndi ngs of Gi el ni k et al (2012);  Keller manns et al 

(2008); Kaz mi (1999); Le wi s and Massey (2003); who found age as a predi cti ng attri but e of 

entrepreneurshi p. On t he aspect of t he school  type, this st udy supports the st udy of 

Za mpet akis & Moust akis, (2006) t hat school t ype and environment have significant i nfl uence 

on t he patterns of entrepreneuri al interest devel op ment of tertiary st udents. Also, t his st udy 

sharpl y contradi ct the findi ngs of Harris and Gi bson (2008) who reported t hat t here was a 

si gnificant difference bet ween mal e and fe mal e students i n t heir need for innovati on i n 

busi ness, wit h mal es having hi gher scores on t he entrepreneurial attitude scal e t han fe mal es; 

whil e corroborati ng t he findi ngs of Ayodel e, (2012); Wilson, Ki ckul, & Marlino, (2007).  
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Concl usi on   

The results of t his st udy have reveal ed t hat all the predict or variabl es correl at ed and 

regressed wit h the criteri on measure of tertiary st udents’ entrepreneurial behavi our on 

personalit y, age and socio-econo mi c background were found t o be t he best predict or. This 

was foll owed by parents’ occupati onal stat us and educati onal backgr ound. The least predi ct or 

was t he st udents’ gender. 

Reco mme ndati ons 

Entrepreneurial educati on shoul d not j ust be i ncorporat ed i nt o all school curricul a from 

pri mar y t o tertiary to enhance st udents’ i ntenti on and attitude towar ds entrepreneurshi p; but should 

also be properl y tail ored to t he needs and yearni ngs of Ni gerians.  It was reveal ed t hat age and fa mily 

backgr ound of t he tertiary st udents are very i mportant variabl es, therefore, parents need t o foster 

entrepreneurial behavi our in t heir chil dren and wards as t his will increase self-reliant i ndi vi duals who 

has propensit y of  wealt h creati on i n t he country and devel opi ng  leaders t hat will be shaped and re-

shaped t o meet up wit h changes in t he gl obal econo my and as well impr ove upon t he nati on’s 

industries t o have a buoyant nati onal Gr oss Do mestic Product ( GDP).  

Al t hough, t here was l ow correlation obt ai ned between t he gender and other predi ct or 

variabl es, one cannot discount enance t he i mportance of it on t he behaviour of t he tertiary 

st udents. Hence, profession, vocati on or career shoul d not be gender li mited or restricted so t hat 

our cult ure woul d be well recogni zed as well as encouragi ng mal e and femal e partici pati on i n 

entrepreneurial acti vities. If this coul d be achieved, it is belief t hat, this will go a l ong way t o 

affects our economy for good by reduci ng une mployment and povert y t o the barest mi ni mu m.  
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