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Abstract 

The Ni geri an government in her eff ort to ensure job opport unities f or st udents after graduati ng from 

the terti ary i nstit ution introduced a compul sory Entrepreneurshi p Educati on course i nt o the 

curricul um of terti ary institutions. The government believed t hat wit h t he acquisiti on of 

entrepreneurshi p skills, students can set up busi ness ent erprises rat her t han remai n j obl ess f or a l ong 

peri od after graduati on.  This paper focuses on the Nati onal Transf or mat ion Agenda as a verit able 

tool on challenges faci ng entrepreneurshi p educati on i n Federal Pol ytechni cs i n Sout h- West Geo-

Political Zone. Three research questi ons were for mul ated and t he researcher desi gned a 

questi onnaire t agged “Challenges in Entrepreneurshi p Educati on Questi onnaire ( CEEQ) whi ch was 

used t o obt ai n dat a. The sampl e consisted of 300 st udents drawn from three Federal Pol yt echnics. 

Random sampli ng technique was used t o select 100 st udents from each of t he t hree Pol yt echni cs. 

Dat a collected were analysed usi ng si mpl e percent age and one- way analysis of vari ance ( ANOVA). 

The results reveal ed t hat entrepreneurshi p educati on delivered i n Federal Pol ytechni cs i n Sout h-

West Geo- Political Zones is not challengi ng enough while lect ure met hod was t he promi nent way of 

teachi ng.  It was furt her reveal ed t hat strat egi es used i n t he teachi ng of entrepreneurshi p educati on 

in t he polyt echni cs will not si gnificantly i nfluence st udents’ attitudes t owards self -reli ance (f cal = 

2. 260 < f tabl e = 3. 840 < P = . 05). Also, the st udy reveal ed t hat to some ext ent Nati onal 

Transf or mati on Agenda has si gnificant i nfluence on entrepreneurshi p educati on i n t he Pol ytechnics 

(f cal = 4. 1172 > f table = 3. 840 < P = . 05). It is theref ore recommended t hat Entrepreneurship 

Educati on shoul d be encouraged by managi ng and deliveri ng t he compulsory course in such a way 

that it will provoke st udents’ i nquisiti on, knowl edge and great er perf or mance and government shoul d 

provi de adequat e f undi ng f or effective i mpl ementati on of the Programme.  

Key Words: Challenges, Entrepreneurshi p Education, Federal Pol yt echni cs, St udents’ attitude, 

Self-reliance.  
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Introducti on 

Entrepreneurshi p education atte mpt s t o provide the knowl edge and learni ng 

experiences t o hel p st udents devel op t he skills associ at ed wit h starti ng a busi ness vent ure. 

These i ncl ude visi oni ng, leadi ng, communi cating, listeni ng, probl e m sol vi ng, managi ng 

change, net wor ki ng, negotiati ng, and tea m buil ding ( Adenuga & Ayodel e, 2013; Sahl man & 

St evendson, 1992). 

 The Worl d Econo mi c Forum (2009) posited that entrepreneurshi p education is critical 

for devel opi ng entrepreneurial skills, attit udes and behavi ours t hat are t he basis for econo mi c 

gr owt h. They went further t o say t hat access and exposure to entrepreneurshi p wit hi n 

educati onal syste ms at all levels are i mport ant as t hey are t he outreach to target audi ences 

outsi de traditi onal educati onal syste ms. Furt her more, they opi ned t hat entrepreneurshi p 

educati on provi des a mix of experiential learning, skill buil di ng and, most i mport antl y, 

mi ndset shift. Certai nly, t hey say t hat t he earlier more wi despread t he exposure t o 

entrepreneurshi p and i nnovati on, t he more li kel y st udents will become entrepreneurial, i n one 

for m or anot her, at some stage i n t heir lives.  

 Whi l e buttressi ng t he above, t hey quot ed Dr ucker (1985) who says that most of what 

you hear about entrepreneurshi p is all wr ong. It is not magi c; it is not mysteri ous; and it has 

not hi ng t o do wit h genes. It is a disci pli ne that can be learned. Therefore, entrepreneurshi p 

educati on can hel p promot e an entrepreneurial and i nnovati ve cult ure by changi ng mi ndsets 

and provi di ng t he necessary skills. Schools systems have traditi onall y focused on provi di ng 

basi c skills and ensuri ng students t o secure fut ure j obs – not on teachi ng st udents t o beco me 

entrepreneurs. Meanwhile gl obalization, t he rapid devel opment of technology and t he l ower 

cost of travel have changed t he nat ure of wor k.  

Ho wever, enhanci ng youth devel opment especi ally undergraduat es i n j ob and wealt h 

creati on is t herefore beco mi ng i ncreasi ngl y i mportant i n t he soci o-economi c devel opment of 

bot h devel oped and devel opi ng econo mi es as they account for si gnificant percent of t he 

operat ors of t he economy t omorrow ( Ogunye mi,  2005; Kj el dsen & Ni elson, 2000). Yout h 

entrepreneurs make a subst antial contri bution t o nati onal economi es t hrough t heir 

partici pati on i n start-ups and t heir growt h i n s mall and medi um busi nesses ( United Nati ons, 

2006).  Their interests and acti vities i n t he econo mi c growt h and devel op ment especi all y i n 

the area of SMEs have recei ved outstandi ng i nterest of researchers.  This not wit hst andi ng, 

entrepreneurshi p is usually seen from t he perspecti ve of class dri ven econo my (econo my 

controlled maj orl y by t he rich), Ayodel e, (2013), and Geli n (2005) due to its compl exit y, 
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particul arl y, the rol e of entrepreneurshi p educati on and its challenges have not been properl y 

docu ment ed i n Ni geria.   

The rol e of entrepreneurshi p educati on as a strategy for enhanci ng t he labour mar ket 

in creati on of e mpl oyment, wealt h creati on, poverty allevi ation and provision of resources has 

hel ped tre mendousl y t o increase the number of entrepreneurial vent ures in t he worl d.  The 

e mer gence of t he pri vat e sect or as t he maj or partici pant/ player i n t he i ndustrial devel op ment 

of many countries has also i mpr oved i ndi vi dual access i n e mpl oyment opport unities, also i n 

copi ng wit h the challenges of une mpl oyment  and t he vi ci ous cycle of povert y, t he 

devel opment of self- empl oyment due t o entrepreneurshi p educati on i n schools beca me t he 

last resort for t he m.  

Despite t he i mport ance of entrepreneurshi p educati on i n t he devel opment  of nati onal 

econo my and despite t he vari ous efforts of govern ment t o accord entrepreneurshi p its place i n 

its progra mmes and policies, much still need t o be achi eved i n the devel opment of 

entrepreneurshi p education i n Ni geria. Over t he years, it has also been observed t hat 

Entrepreneurshi p Education deli vered t o post-secondary school st udents i n their vari ous levels 

see m not t o be meeti ng t he ai ms and t he objecti ves for t he compul sor y course. Many 

Ni gerians i ncl udi ng bot h mal e and fe mal e undergraduates do not have t he managerial abilit y 

needed t o establish and manage modern busi nesses successfull y; this is a mi nus i n t he area of 

job creati on and econo mic e mpower ment ( Adenuga & Ayodel e, 2013). Abilit y is a functi on 

of t he level of educati on, skills, attitude and experience of t he indi vi duals. Several st udi es 

have shown t hat t he major cruci al fact ors leading t o une mpl oyment of the yout h i n most 

countries of t he worl d is lack of entrepreneurial skills. Therefore, the st udy seeks to assess t he 

i mpact of nati onal transfor mati on agenda as a veritabl e t ool for challenges faci ng 

entrepreneurshi p education i n Federal pol yt echni cs i n sout h- west geo-political zone.  

 

Obj ecti ves of the St udy 

Thi s paper t herefore ai med at achi evi ng t he followi ng obj ecti ves:  

i. To i dentify t he strategi es used i n t he teachi ng of entrepreneurshi p educati on i n t he 

pol yt echni cs. 

ii. To exa mi ne t he infl uence of st udent s attitudi nal behavi our t owar d Entrepreneurshi p 

Educati on.  

iii. To i nvesti gat e t he challenges faci ng entrepreneurshi p educati on i n Federal 

Pol yt echni cs i n Sout h- West Geo- Political Zone.  
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Research Questi ons 

1.  What are t he strategi es used i n t he teachi ng of ent repreneurshi p educati on in t he 

Pol yt echni cs? 

2.  To what ext ent has t he strategi es used i n t he teaching of ent repreneurshi p educati on i n 

the Pol yt echni cs i nfl uence st udents’ attitudes t owards self-reliance? 

3.  To what ext ent has Nati onal Transfor mati on Agenda i nfl uence entrepreneurshi p 

educati on i n t he pol yt echni cs?  

 

Met hodol ogy 

Research Desi gn: This study adopt ed an ex-post-fact o survey research desi gn where 

questi onnaire were used to collect dat a from t he respondents on t he st udied 

variabl es.   

Partici pants:  The popul ati on of t he st udy consisted of entire st udents i n t he Federal 

Pol yt echni cs i n Sout h- West Geo- Political Zone.  A sa mpl e of 300 respondents 

were rando ml y sel ected across all disci pli nes in t hree  (3) Pol yt echni cs i n 

Sout h- West Geo- Political Zone, Ni geria whi ch were select ed t hrough si mpl e 

random sa mpli ng techniques, t hese are The Federal Pol yt echni c Ilaro, The 

Federal Pol yt echni c, Ado- Ekiti and The Federal Pol yt echni c, Offa.  The 

random nat ure of t he sampli ng procedure ensures t hat t he sa mpl e selected is a 

true represent ati ve of the popul ati on. The respondents were equall y 

represent ed i n ter ms of gender. The mean age of the respondents was 19. 5 

wi t h an age range of 17-25 years. 

Me as ures 

Bi ographi cal Infor mati on Sheet: The bi ographi cal dat a i nfor mati on sheet was used t o collect 

infor mati on on t he participants’ fact. 

Challenges i n Ent repreneurshi p Educati on Questi onnaire ( CEEQ) : CEEQ was self-

devel oped questi onnaire by t he researchers and was made up of 30 ite ms. 

CEEQ was fact or anal yzed i nt o four subscal es. The scal e adopts a fi ve-

poi nt Li kert-t ype for mat rangi ng from 1 ( mini mu m attracti on) t o 5 

( maxi mu m attracti on). The Cr onbach’s al pha for t he instrument i n t his 

st udy is . 79.  

Procedure:  The researchers wit h t he hel p of t wo ot her assistants admi nist ered t he 

invent ory on t he participants. The dat a collection lasted 4 weeks. The 
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compl et ed i nvent ories were thoroughl y checked to ensure t hat they were 

pr operl y filled. All the invent ories were ret urned. 283 questi onnaires were 

pr operl y filled and vali d for anal ysis, thus, 94. 3% invent ory admi nistrati on 

was recorded.  

Dat a Anal ysis: Product mo ment correlati on and hi erarchical multiple regressi on anal yses 

were used t o anal yses t he dat a collected.  

Res ult 

Tabl e 1: Descri ptive St atistics of t he Respondents 

S/ N Vari able Cat egor y N=( 283)  Frequency % 

1 Sex a.  Mal e 

b.  Fe mal e 

131 

152 

46. 3 

53. 7 

2 Age a.  17- 20years 

b.  21- 25years above 

182 

101 

64. 3 

35. 7 

3 Educati onal 

St at us of 

Parents 

a.  Illiterate 

b.  Pri mar y School Leaver 

c.  Secondary School Leaver 

d.  Hi gher Educati on 

42 

65 

74 

102 

14. 8 

23. 0 

26. 2 

36. 0 

4 Fat hers’ 

Pr ofessi on 

a.  Tr adi ng/ Mar keti ng 

b.  Ci vil Servant  

c.  Teachi ng 

d.  Banker 

e.  No response 

57 

79 

40 

34 

73 

20. 1 

27. 9 

14. 1 

12. 1 

25. 8 

5 Mot her’s 

Pr ofessi on 

a.  Tr adi ng/ Mar keti ng 

b.  Ci vil Servant  

c.  Teachi ng 

d.  Banker 

e.  No response 

94 

42 

83 

21 

43 

33. 2 

14. 8 

29. 3 

7. 4 

15. 2 

Source: Fi el d Survey, 2013 

The result of t he anal ysis of t he de mographi c variabl es of t he st udy revealed t hat mal e 

respondents were 131 representi ng 46. 3% while fe mal e respondents were 152 (53. 7 %). 

Respondents bet ween 17 and 20years of age were 182 (64. 3 %) while t hose above t he ages of 

21- 25years were 101 (35. 7 %). The educati onal stat us of t he respondents’ parents were 
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gr ouped i nt o four na mel y no educati onal background were 14. 8%, pri mar y school leaver were 

23 %,  secondary school leaver were 26. 2 while the hi ghl y educated (hi gher educati on) were 

36 %.  The de mographi cal data on t he fat hers’ professi ons shows t hat 20.1 % were traders or 

mar ket ers, 27. 9% were ci vil servants, 14. 1% were i n teachi ng professi on, 12. 1 % were 

bankers, while 25. 8 % did not i ndicat e t heir fat hers’ professi on. St atistics on t he frequency on 

the mot hers’ professi ons show t hat 94 (33. 2 %) were trader/ mar ket er; 42 (14. 8%) were ci vil 

servants; 29. 3% were teachers, 7. 4% were bankers, while 15. 2% failed t o i ndicat e t heir 

mot hers’ professi on.  

 

Tabl e 2: Entrepreneurshi p educati on and strat egi es i nvol ved i n its teachi ng   

SN Teachi ng strategies Often Occasi onall y Rarel y 

1 Lect ures 283( 100 %)  - - 

2 Practical 104( 36. 7) 113( 40) 66( 23. 3) 

3 Peer proj ects 101( 35. 7) 88( 31. 1) 94( 33. 2) 

4 Sol e proj ects 157( 55. 5) 39( 13. 8) 87( 30. 7) 

5 Se mi nars 81( 28. 6) 100( 35. 3) 102( 36) 

6 Fi el d Tri p/ excursi ons 73( 25. 8) 99( 35) 111( 39. 2) 

7 Case st udies ( Local) 67( 23. 7) 123( 43. 5) 93( 32. 9) 

8 Case st udies (Forei gn) 29( 10. 2) 56( 19. 8) 198( 70) 

Not e: N=283; Percent ages ( %) are i n brackets.  

Tabl e 2 above t he pattern of st udents’ responses t o t he strategi es used in t he teachi ng of 

entrepreneurshi p education i n t he pol yt echni cs. It was observed from the tabl e t hat t hose 

met hods of teachi ng t hat can sti mul at e easy learning of entrepreneurshi p educati on were less 

rated by t he st udents (for i nstance, practical teachi ng was rated 36. 7% oft en used, 40 % 

occasi onall y used, and 23. 3 % rarel y used) while lect ure met hod was the most frequentl y used 

in t he teachi ng of entrepreneurshi p (100 %).  
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Tabl e 3: Summary of Anal ysis of vari ance on t he strat egies used in t he teachi ng of 

entrepreneurshi p education i n t he pol yt echni cs infl uence st udents’ attit udes t owards 

self-reli ance          

Source of 

vari ati on 

Su m of 

Square 

df  Me an of 

Square 

F- val ue Si g.  

Bet ween group    29. 398 1 29. 398   

Wi t hi n group  3667. 974 282 13. 007 2. 260 . 000 

Tot al 3697. 372 283    

The cal culated val ue of f = 2. 260 whi ch is less t han t he critical val ue of f = 3. 84 i ndi cat es t hat 

strategi es used i n t he teachi ng of entrepreneurshi p educati on i n t he polytechni cs will not 

si gnificantl y i nfl uence students’ attitudes t owar ds self-reliance (f cal = 2. 260 < f tabl e = 3. 840 

< P = . 05). 

  

Tabl e 4: Summary of Anal ysis of vari ance of t he i nfl uence of nati onal transfor mati on 

agenda on entrepreneurshi p educati on i n t he polyt echni cs 

Source of 

vari ati on 

Su m of 

Square 

df  Me an of 

Square 

F- val ue Si g.  

Bet ween group    33. 419 1 39. 419   

Wi t hi n group  2664. 618 282  9. 449 4. 172 . 017 

Tot al 2698. 037 283    

The cal cul ated val ue of f = 4. 172 whi ch is great er than t he critical val ue of f = 3. 84 i ndi cat es 

that to some extent nati onal transfor mation agenda has si gnificant i nfl uence on 

entrepreneurshi p education i n t he pol yt echni cs (f cal = 4. 1172 > f tabl e = 3. 840 < P = . 05).  

 

Di scussi on of the Fi ndings 

The result of t he anal ysis on t he st udents’ responses t o t he strategi es i nvol ved i n t he 

teachi ng of entrepreneurshi p educati on by lect urers is less satisfact ory. The result furt her 

reveal ed t hat lect ure met hod is t he most frequentl y strategy used in t he teachi ng of 

entrepreneurshi p education by lect urers. Si nce educati on is a vital vehicl e through whi ch any 

nati on can experience growt h and devel opment. It coul d t hen be deduced that if t he teachi ng 

of entrepreneurshi p educati on by lect urers is pragmati c enough and carefull y conduct ed i n 

schools, the knowl edge of entrepreneurshi p wi ll enabl e one t o overcome t he probl e m of 

une mpl oy ment and business challenges by being resourceful, ingeni ous, innovati ve, and 

enduri ng. This is supported by previ ous researchers ( Adi du and Ol annye, 2006; 

Nwaogwugwu and Ugi agbe, 2008; Anerua and Obiazi, 2009; Aget ue and Nna mdi, 2010).  
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Strategi es used i n t he teachi ng of entrepreneurship educati on i n t he pol ytechni cs will 

not si gnificantl y i nfl uence st udents’ attitudes t owards self-reliance. The impli cati on of t his is 

that st udents shoul d more expose t o busi ness opport unities t hrough adequat e trai ni ng and 

devel opment i n wor kshop and se mi nars, entrepreneurshi p educati on that must be more 

meani ngful t he m. This study support the fi ndi ngs of Al cal de, Cohard and Rueda- Cant uche 

(2005) t hat challenges faci ng Entrepreneurshi p Educati on is enor mous and affects st udents t he 

sa me way no matter t heir gender. This result is in li ne wit h Lee (2006) that reported t hat t he 

type of i nstit utions attended by st udents det er mi nes their level of entrepreneurial intenti on.  

Al so, it was reveali ng t hat nati onal transfor mati on agenda has si gnificant infl uence on 

entrepreneurshi p education i n t he pol yt echni cs. This reveals t he views of Igbokwe (2006) and 

Osaseri (2010) t hat government, pri vat e i ndivi duals, banks and Non- Government al 

Or gani zati on ( NGOs) have been assisti ng schools wit h funds, logistics (infor mati on), and 

facilities ( where available) t hat can be used for traini ng t he st udents. 

 

Concl usi on 

The Entrepreneurshi p Educati on deli vered i n Ni geria tertiary instit utions is not 

challengi ng enough.  Si nce t he goal of entrepreneurshi p educati on is i ntended t o e mpower our 

yout hs wit h skills that wi ll enabl e t he m engage i n income yi el di ng vent ure, if they are unabl e 

to secure j obs i n t he public sect or. It is a reorient ation from j ob seekers t o job creat ors. Based 

on t he anal ysis made and the infl uences deduced from t he st udy, it was concl uded t ha 

That st udent responses to t he strategi es i nvol ved in t he teachi ng of entrepreneurshi p 

educati on by lect urers is less satisfact ory. The strategi es used i n the teachi ng of 

entrepreneurshi p education i n t he Pol yt echni cs will not si gnificantl y infl uence st udents’ 

attit udes t owar ds self-reliance and t hat to some ext ent Nati onal Transformati on Agenda has 

si gnificant i nfl uence on entrepreneurshi p educati on i n t he Pol yt echni cs. 

  

Reco mme ndati ons 

For Entrepreneurshi p Educati on t o overcome t o its numer ous challenges, the foll owi ng are t he 

researcher’s recommendati ons based on t he findings of t he st udy:  

• The policies wit h regard to entrepreneurshi p educati on need t o be revi ewed. Teachers 

invol ved i n t he teachi ng of entrepreneurshi p educati on shoul d be involved i n t hi s 

revi ew process, as t his woul d allow t he m t o cl ai m ownershi p of t he policies. If 
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teachers understand t he goal of t he policy t hey will stri ve to achi eve t he goal. 

Furt her more, a policy fra me wor k needs to be established wit h controls in pl ace t o 

ensure t hat policies are correctl y i mpl e ment ed and where probl e ms are experi enced 

correcti ve measures must be taken. The policy fra me wor k must also make provisi on 

for a support syst e m for teachers teachi ng t he subj ect. This support syste m must be 

abl e t o provi de gui dance t o teachers and assist in enhanci ng t he way t he subj ect is 

taught.  

• Ongoi ng trai ni ng t hrough regul ar wor kshops is required t o support teachers and t o 

enhance t he teachi ng of entrepreneurshi p educati on.  

• Gover nment shoul d i ncrease the budget for t his government policy i n mandat ory 

Entrepreneurshi p Education and t he budget ed su m shoul d be released in order t o 

act ualize t he purpose of the fund.  
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